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Garware
Hi tech Films Limited 

Cra�ing Legacies that define genera�ons 

India as well as in interna�onal 
markets. We export to over 80+ 
countries and these exports 
contribute a majority of our 
revenues. Our brands have a strong 
recall not just in India but also in 
major interna�onal markets such as 
the US and EU. 

Our product por�olio is op�mized 
and well diversified with a higher 
share of specialty products which 
are margin accre�ve. We have a 
strong bouquet of global patents. 
Focused efforts in the past 5 years 
have transformed the company 
from a commodi�zed player mainly 
catering to the industrial 
applica�ons to a strong value add 
products company. 

GHFL is among the few companies 
in the world that has a ver�cally 
integrated chips-to-films plant with 
mul�ple and adaptable 
manufacturing lines that can 
produce a highly flexible product-
mix. Our company has strong 
presence in both industrial and 
consumer products space and 
caters to varied applica�ons in 
Automobiles, Packaging, 
Architectural, Solar control, 
Electrical and thermal insula�ons 
etc. 

WHAT ARE THE PLANS FOR THE 
FUTURE IN TERMS OF EXPANSION 
AND GROWTH? 

Our aim is to be the global leader in 
specialty performance films by 

hat are Garware Hi Wtech Films Limited core 
values? 

The S.B. Garware Group, of which 
Garware Hi – Tech Films is a part of, 
has a legacy of close to a century. 
Garware Hi Tech Films has been in 
the polyester film industry for over 
five decades. Our group has always 
been values – driven, and these 
values play a guiding role in the way 
we func�on and grow. 

The four core Garware values 
underpinning the way we do 
business are – 

Integrity: We will be above board 
and ethical in our conduct. We will 
always do the right thing, even 
when no one is watching 

Customer Centricity: Our customer 
is the focal point of all decisions 
related to delivering products, 
services and experiences to create 
sa�sfac�on, loyalty and advocacy. 

Quality: We will have a relentless 
focus on quality. Our products will 
be be�er than the best in the 
world. 

Innova�on: Our passion to excel in 
all aspects of business, will lead us 
to find newer and be�er solu�ons 
than the exis�ng ones. 

All these values are laid on a strong 
bedrock of sustainability and social 
well – being. 

HOW DOES GARWARE HI TECH 
FILMS LIMITED DIFFERENTIATE 
ITSELF FROM THE COMPETITION? 

Garware Hi-tech Films Ltd (GHL) is a 
leading player in the specialty 
polyester films industry both in 
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Chilkalthana plant at Aurangabad. 
In full alignment with UN’s 
Sustainable Development Goals 
2030 of Climate Ac�on (SDG #13), 
GHFL has created many 
sophis�cated and well – designed 
programs that enable technology to 
blend in with various innova�ons to 
achieve zero waste. We are a 
carbon nega�ve company.

Our con�nuous focus on our 
products and innova�on has 
resulted in increasing acceptance in 
the marketplace. This has helped us 
maintain our leadership posi�on. A 
strong testament to our product 
leadership is the silver medal we 
won at the Interna�onal Window 
Film Conference and Tint-Off 
compe��on in Orlando, USA. 

At the same �me, we maintain our 
nearly century old legacy of 
contribu�ng to society. In the past 
year and a half, to tackle the CoViD 
menance, under the aegis of 
Aurangabad Disaster Management 
Authority and Garware Charitable 
Trust, our company set up a COVID 
care hospital with 125 oxygen beds 
equipped with state-of-the-art 
healthcare facili�es at our premises 
in Chilkalthana Aurangabad. In our 
small way, we also have financially 
contributed to Brihanmumbai 
Municipal Corpora�on (BMC)’s 
pandemic relief efforts. 

While we have come a long way, I 
do not believe in res�ng on past 
laurels. We have close to a century 
old legacy and in the coming 
century my aim is to lay the 
founda�on for the S. B. Garware 
Group to be one of the most 
respected and admired companies 
globally.

The Technical Advisory Group 

on SARS-CoV-2 Virus 

Evolu�on (TAG-VE) is an 

independent group of experts that 

periodically monitors and evaluates 

the evolu�on of SARS-CoV-2 and 

assesses if specific muta�ons and 

combina�ons of muta�ons alter the 

behaviour of the virus. The TAG-VE 

was convened on 26 November 

2021 to assess the SARS-CoV-2 

variant: B.1.1.529.

The B.1.1.529 variant was first 

reported to WHO from South Africa 

on 24 November 2021. The 

epidemiological situa�on in South 

Africa has been characterized by 

three dis�nct peaks in reported 

cases, the latest of which was 

predominantly the Delta variant. In 

recent weeks, infec�ons have 

increased steeply, coinciding with 

the detec�on of B.1.1.529 variant. 

The first known confirmed 

B.1.1.529 infec�on was from a 

specimen collected on 9 November 

2021.

This variant has a large number of 

muta�ons, some of which are 

concerning. Preliminary evidence 

suggests an increased risk of 

reinfec�on with this variant, as 

compared to other VOCs. The 

number of cases of this variant 

appears to be increasing in almost 

all provinces in South Africa. 

Current SARS-CoV-2 PCR diagnos�cs 

con�nue to detect this variant. 

Several labs have indicated that for 

one widely used PCR test, one of 

the three target genes is not 

detected (called S gene dropout or 

S gene target failure) and this test 

can therefore be used as marker for 

this variant, pending sequencing 

confirma�on. Using this approach, 

this variant has been detected at 

faster rates than previous surges in 

infec�on, sugges�ng that this 

variant may have a growth 

advantage.

There are a number of studies 

underway and the TAG-VE will 

con�nue to evaluate this variant. 

WHO will communicate new 

findings with Member States and to 

the public as needed.

Based on the evidence presented 

indica�ve of a detrimental change 

in COVID-19 epidemiology, the TAG-

VE has advised WHO that this 

variant should be designated as a 

VOC, and the WHO has designated 

B.1.1.529 as a VOC, named 

Omicron.

CLASSIFICATION OF OMICRON

(B.1.1.529): SARS-COV-2 VARIANT OF CONCERN

incessantly exploring cu�ng-edge 
technology. 

I truly believe that our company 
today, is at an inflec�on point. We 
have recently entered the Paint 
Protec�on film segment and have 
commissioned a new plant in 
Aurangabad. Various sources 
es�mate the market for this 
product to be close to US$ 1 billion 
globally with excellent growth 
prospects. We aim to be a 
significant player in this space. 

We are also strengthening our 
leading posi�on in our exis�ng 
product lines. We are in in the 
process of adding a new lamina�on 
line and increasing our capacity for 
this product by nearly 75%.  

Given the efforts we are pu�ng in, I 
believe that these investments will 
realize their full poten�al in the 
short term. But rest assured, we’re 
not going to stop there and will 
con�nue to chart an aggressive 
growth path for our future. 

WHAT STRATEGIES DOES GARWARE 
HI TECH FILMS LIMITED HAVE IN 
PLACE TO IMPROVE YOUR SUPPLY 
CHAIN AND BUILD LONG TERM 
RELATIONSHIPS WITH KEY 
SUPPLIERS?

Garware Hi Tech Films has 
developed deep and strong 
rela�onships with all our suppliers. 
Most of our major suppliers have 
been associated with us for several 
decades now. 

From a strategic perspec�ve, we 
have a strong focus on op�miza�on 
of company - owned inventory. As a 
policy, we try to keep exactly what 
is needed and nothing more. The 
procurement team and sales teams 

work in tandem and hence, we are 
able to integrate market demands 
into our demand planning and 
forecas�ng tools to op�mize 
inventory. We have strong 
rela�onships with logis�cs 
companies to ensure that our 
products are available to our strong 
network of dealers and distributors 
at short no�ce. 

We use state of the art technology 
to iden�fy bo�lenecks and 
con�nuously improve our supply 
chain. Periodically we review all the 
exis�ng processes and determine 
areas for improvement. 

At the same �me, we have made 
strong efforts to minimize the 
carbon footprint of our supply 
chain. We are conscious of the fact 
that our supply chain and logis�cs 
must become sustainable and 
socially responsible. 

WHAT ARE SOME OF THE KEY 
GOALS YOURSELF AND GARWARE 
HI TECH FILMS LIMITED HAVE 
ACHIEVED SINCE THEY’VE BEEN 
THERE? 

One of the key goals I set out for 
myself and for our company is to 
achieve sustained and increasing 
profitability, which we have been 
able to do so in the past 5 years. We 
have been able to establish best in 
class processes and systems to 
ensure that we only upwards and 
onwards from here.   

Our renewed thrust on 
sustainability has resulted in the 
company winning a silver medal at 
the India Green Manufacturing 
Challenge Award 2020 – 21 hosted 
by Interna�onal Research Ins�tute 
for Manufacturing (IRIM) for its 


